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Nghién ciru nay kiém dinh mé hinh gia tri thwong hiéu dya trén nhan vién (Employee-Based Brand
Equity-EBBE), diéu tra cdc tién té cua EBBE ciing nhw méi quan hé giita cdc thanh phan trong
gido duc dai hoc tai nén kinh té chuyén déi - Viét Nam. Mot mau gém 447 nhan vién trong cac
triwong dai hoc dwoc khdo st d@é kiém dinh cac mé hinh do lwong, 1y thuyét va gia thuyét. M6 hinh
phirong trinh cdu tric dwoc dimg dé phan tich dir liéu. Nghién ciru ndy phat hién rang trong gido
duc dai hoc, EBBE bao gém long trung thanh, sy gén b6, va hanh vi hé tro thwong hiéu. Bén canh
van héa t6 chire, su gcfn bo duoc su dung dé du dodn hanh vi hé tro thwong hiéu cua nhan vién.
Mt khac, tién t6 cia EBBE la xay dung thuwong hiéu ngi bo va van hoa 16 chire.

Twr khoéa: Gia tri thuong hiéu dya trén nhan vién, gido duc dai hoc, van hoa t6 chuc, xay dung
thuong hiéu noi bo.

Employee-based brand equity in higher education: A study in Vietnam
Abstract

This study explored and examined the model of employee-based brand equity (EBBE), investigated
determinants of EBBE as well as relationships between the components in the field of higher edu-
cation in Vietnam, a transitional economy. A sample of 447 university employees was surveyed to
test the measurement model, theoretical model and hypotheses. Structural equation modeling was
used to analyze the data. This study found that in higher education, EBBE includes brand loyalty,
brand identification and brand-supporting behaviors. Besides organizational culture, brand identi-
fication can be used to predict the behaviors. On the other hand, determinants of EBBE are inter-
nal branding and organizational culture.

Keywords Employee-based brand equity, higher education, internal branding, organizational cul-
ture.

1. Gio6i thi¢u

Hoi nhap quéc té da 1am muic d6 canh tranh trong
mdi qubc gia gia ting. Ngudi hoc khong chi nhan
thirc vé thwong hiéu, ma con chu y vi tri ciia thuong
hiéu trén bang xép hang (Bunzel, 2007). Két qua
xép hang dai hoc ciing anh huong dén quyét dinh
cua cac nha khoa hoc, giang vién khi chon noi lam
viéc va nha tuyén dung khi chon nhan sy méi. Day
chinh 1a ap luc ddi véi cac dai hoc, din dén nhu ciu
cap thiét 1a cac truong can phai 1am gi dé tu ctu lay

minh. Nhiéu truong di chuyén sang giai phap xdy
dung thuong hiéu (Whisman, 2009), du nhiéu nha
quan tri dai hoc tranh viéc xem chinh ho la nha
marketing hodc 1a nha quan tri thuong hi¢u.

Cho dén nay, c6 nhiéu nghién ctru vé gia tri
thuong hi¢u dua trén khach hang (Customer-Based
Brand Equity-CBBE), tuy nhién, rt it nghién ctru
vé gia tri thuong hiéu dya trén nhan vién (Employ-
ee-Based Brand Equity-EBBE), dic biét, nghién
cuu thuc nghiém trong gido duc dai hoc la hiém hoi
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(Hemsley-Brown va Goonawardana, 2007). Viéc
chua c6 mdt nghién ctru thyc nghiém vé khai niém
EBBE trong gido duc dai hoc ciia mot nén kinh té
chuyén d6i dugc xem xét cung hai nhan t6 chi bao:
van hoa td chuc va xay dung thuong hiéu ndi bd
chinh 14 khe héng trong co so 1y thuyét vé gia tri
thwong hiéu. Tir han ché trén, nghién ciru ndy sir
dung cac khai niém vé thai d6 va hanh vi trong ngit
canh khach hang vao ngit canh nhén vién dé xay
dung mé hinh EBBE, kiém dinh cac nhan td tac
dong 1én EBBE va mbi quan hé giira cdc thanh phan
trong gido duc dai hoc tai Viét Nam.

2. Co s Iy thuyét va gia thuyét

2.1. Co 56 Iy thuyét

Theo Supornpraditchai va cdng su (2007), hai ly
thuyét nén tang xay dung gia tri thuong hi¢u trong
ngit canh khach hang 1a 1y thuyét tim Iy hoc nhan
thirc va 1y thuyét tin hiéu trong kinh té thong tin c6
thé 4p dung sang ngit canh nhan vién. Theo tim ly
hoc nhan thurc, trong ngit canh nhan vién, gia dinh
co ban 13 nhan vién so hitu nhimng thong tin vé cong
ty tir truyén thong va qua trai nghiém lam viéc tai
cong ty. Diéu nay dan dén kha ning nhan vién sir
dung thong tin nay dé phat trién cam nhéan c4 nhén,
thai d6 va hanh vi huéng dén thuong hiéu cong ty.
Supornpraditchai va cong su (2007) ciing cho rang
theo 1y thuyét tin hiéu, thong tin khéng hoan hao va
bat cAn xUng ton tai trong cong ty c6 thé tao ra su
bat 6n & nhan vién, c6 thé nhiéu nhan vién tdt roi bo
cong ty. Thuong hi¢u cong ty duoc nhan vién st
dung nhu mat tin hi¢u vé chét lugng va su dang tin
cdy. Nhu vay, nhitng khai niém then chdt cAu thanh
CBBE c6 thé duoc 4p dung dé giai thich trong ngi
canh nhan vién (vi dy, Punjaisri va cong sy, 2009a).
Tac gia da khao sat cac nghién ciru vé EBBE trong
vong 25 nam trd lai cho thdy 3 thanh phan: sy gan
bo, long trung thanh va hanh vi hd trg thuong hiéu
ctia nhan vién duoc dé cap nhicu nhat va day ciing
chinh 13 nhirng thanh t6 ma nghién ctru nay dé xuét
cho mo hinh khai niém EBBE.

Tuong ty, két qua khao sat cac chi bao cia EBBE
cling cho thiy c6 ba nhom nhan t6: truyén thong tir
bén trong, quan tri nhan sy va mai truong lam viéc.
Punjaisri va cong su (2009a) da dua ra khai niém
béc hai “xay dung thuong hiéu ndi bo” phdi hop hai
nhom: truyén thong tir bén trong va quan tri nhan sy
v6i bon thanh phan con: dinh huéng, dio tao, hop
nhom va hop giao ban dya trén khuon khd hoat
dong cua marketing ndi bg. Mat khac, van héa cua

truong dai hoc dugc dinh nghia 1a mot nhan cach
tap thé cua trudng, 1a bau khong khi dugc tao ra boi
nhiing tuong tac chuyén mon va xa hoi cla cac ca
nhan ¢ truong dai hoc d6 (Trivellas va Dargenidou,
2009), dua trén sy tac dong ctia nhirng gia tri, chinh
sach, quy dinh va luat 1€ trong lanh dao, quan ly va
giao tiép 1én cam nhén cta nhan vién vé su 6n dinh
trong quan hé, sy phdi hop nhip nhang ciing nhu
hiéu suét va hiéu qua diéu hanh. Nhu vay, van hoa
td chuc thé hién chinh cho méi truong lam viéc.
Nghién ciru nay xem xét dong thoi hai tac nhan: xay
dung thuong hiéu ndi b va van hoa td chirc trong
vai tro chi bdo cua EBBE.

2.2. Cdc gid thuyét

2.2.1. Moi quan hé giita cdc thanh phan bén
trong EBBE

Hanh vi hd tro thuong hiéu ctia nhan vién Ia
nhitng hanh vi ma nhan vién thyc hién nhat quan véi
thuong hiéu, bang 10i va khong bang 10i néi, truc
tiép hodc gian tiép, xac dinh trai nghiém thuong hi¢u
va gia tri thuong hiéu (Henkel va cong su, 2007).
Theo Punjaisri va cong su (2009a), su g'fm b6 thuong
hiéu dé cap dén mot y thitc mong muén thudc vé mot
nhom va quyén chat véi sb phan ciia nhom do, cam
nhan sy thanh cong hay thit bai cta thuong hi¢u nhu
chinh minh; ty hao vé tu cach thanh vién va diéu nay
c6 kha nang kich hoat cac hanh vi lam nang cao hinh
anh bén ngoai ciia thuong hidu va to chirc. Kuenzel
va Halliday (2008) da chimg minh sy gin bo thuong
hiéu s& dan dén hanh vi hd trg thuong hiéu bing
truyén miéng dé quang ba cho thuong hiéu d6. Nhu
vdy, dan dén gia thuyét:

HI: Sw gdn b6 thwong hiéu cé tic dong ciing
chiéu 1én hanh vi hé tro thwong hiéu cua nhan vién.

Long trung thanh thuong hiéu co thé dién giai qua
su kién dinh duy tri mdi quan h¢ véi thuong hi¢u
(Gremler va Brown, 1996). Nhan vién trung thanh
thuong thé hién xu hudng duy tri méi quan hé mot
céch c6 y thirc va tuong d6i 6n dinh thong qua su sén
sang ¢ lai véi cong ty. Theo Punjaisri va Wilson
(2007) va Punjaisti va cong su (2009a) c6 mbi quan
hé tich cuc gilra trung thanh thuong hi¢u va hanh vi
hd tro thuong hiéu. Nhu vay, dan dén gia thuyét:

H?2: Long trung thanh thwong hiéu co tac dong cung
chiéu 1én hanh vi hé tro thuong hiéu ciia nhan vién.

Theo Punjaisri va cong su (2009a), viéc phan bi¢t
giita su gan bo va long trung thanh chwa duogc cac
nghién ctru khac diéu tra trong cing mot nghién
ctru. Nghién ctru nay mudn khang dinh dé 1a nhiing
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khai niém riéng biét va xem xét mdi quan hé giira
chung. Butcher va cong su (2001) cung cdp bang
chimg vé su gan b6 thuong hiéu 14 két qua cta long
trung thanh thuong hiéu. Vi vy, dan dén gia thuyét:

H3: Long trung thanh thwong hiéu co tic dong
cuing chiéu lén sw gan b6 thirong hiéu ciia nhdn vién.

2.2.2. Xay dung thwong hiéu noi b, van hoa 6
chirc va EBBE

Xay dung thuong hiéu ndi bd 1a cac hoat dong
truyén thong vé thuong hiéu trong ndi bd théng qua
hop nhém, hop giao ban va cac hoat dong chuyén
moén khac nhu dinh hudng, xay dung muc tiéu, ké
hoach cong tac va dao tao tac dong dén thai do cua
nhan vién va dinh hinh hanh vi ctia ho phu hop véi
thwong hiéu, bang cach tao ra su hiéu biét trong
nhan vién vé nhiing gi4 tri ctia thuong hiéu va lam
cho ho hién thyc thuong hiu trong cong viéc (Pun-
jaisri va cong su, 2009b; de Chernatony va Cottam,
2006). Qua do, dan dén gia thuyét:

H4. Xay dung thuwong hiéu ngi bg co tac dong cung
chiéu 1én hanh vi hé tro thuong hiéu cua nhdn vién.

Kuenzel va Halliday (2008) da chirmg minh rang
truyén thong c6 tac dong lén sy gin bo thuong hiéu.
Téng quat hon, xay dung thuong hi¢u ndi bo cod thé
tao ra sy gan bo va long trung thanh thuong hiéu cua
nhan vién (de Chernatony va Cottam, 2006;
Punjaisri va cong sy, 2009a). Do vy, hai gia thuyét
sau duoc dé nghi:

H5: Xay dung thuong hiéu noi bg co tac dong
cung chiéu lén long trung thanh thwong hiéu cia
nhan vién.

H6: Xdy dung thuong hiéu noi bo co tic dong
cung chiéu lén sw gan b6 thirong hiéu ciia nhén vién.

Halliburton va Bach (2012) cho rang vin hoa to
chirc dong vai trd quan trong trong truyén thong va
dong vién, dan dén tac dong 1€n hanh vi ctia nhan

vién. Tuong tu, Adewale va Anthonia (2013) cho
rang nhiéu nghién ctru khdm pha anh hudng cta vin
hoa t6 chirc 1én cac chuong trinh phat trién nguon
nhan lyc khac nhau cua té chirc, gitp d& dé cung
cép co hdi va mo ra pham vi rong 16n hon cho su
phat trién cic k¥ niang nghiép vu va hanh vi cua
ngudn nhan lyc trong t6 chic. Carr va cong su
(2003) 1ap luan rang van hoa to chirc c6 quan hé truc
tiép voi dong luc lam viéc cua nhan vién, dao tao va
phat trién, sy hai 10ng ctia nhan vién,... Do do, gia
thuyét sau duoc dé nghi:

H7: Van héa té chire tac dong cing chiéu 1én xdy
dung thuwong hiéu noi bo.

Theo MacIntosh va Doherty (2010), van hoa to
chure tac dong 1én thai do va hanh vi ca nhan cling
nhu két qua hoat dong ctia toan cong ty. Shahzad va
cong su (2013) cho rang vin hoa to chirc co tac
dong 1én két qua thuc hién cong viée cua nhan vién.
Tuong tu, de Chernatony va Cottam (2008) cho
rang nhitng gia tri dinh hinh tir vin hoa to chic 1a
dong luc dac trung hoéa cach thirc nhan vién giao
dich v6i khach hang. Vin hoa t6 chirc hoat dong
nhu mot hé théng kiém soat xa hoi va anh hudng
dén thai d6 va hanh vi ctia nhan vién théng qua cac
gi4 tri va niém tin ché ngu trong mot cong ty (Hal-
liburton va Bach, 2012). Khong c6 mét van hoa td
chirc hd trg va phii hop, co hoi dé nhan vién “thyc
hién theo 101 hira thuong higu” la rat nho (Schultz,
2003). C6 thé hiéu thai do cua nhéan vién d6i voi
thuwong hiéu trong gido duc chinh 1a sy gin bo. Do
do, hai gia thuyét sau dugc dé nghi:

HS: Vin héa t6 chirc ¢6 tac dong cing chiéu lén
sw gan bé thwong hiéu ciia nhan vién.

HY: Vén héa t6 chire ¢é tac déng ciing chiéu lén
hanh vi hé tro thwong hiéu ciia nhan vién.

Hinh 1 cho thdy md hinh khai niém EBBE, c4c nhan

Hinh 1. M hinh 1y thuyét nghién ctru

Van hoa to chuc

SR

Ve N
Su gén bo thuon N
I8 hidu g Hi Ha:nh vi
s ho tro
/l\ H3 g thuong
H7
r N H2 hi¢u
Long trung thanh
’ thuong hi¢u
Xay dung thuong

hiéu ndi bo

86 214(11) thing 4/2015

96

Kinh téPhat trién




t6 tac dong 1én EBBE va mbi quan hé giira ching.

3. Phwong phap nghién ciru

Nghién ctru dugc thyc hién qua hai giai doan:
nghién ctru so bd va mot diéu tra chinh dé kiém tra mé
hinh do luong, md hinh 1y thuyét va cac gia thuyét.

Thang do sy gan bo (IDE) ké thira tir cac nghién
ctru trudc (vi dy, Punjaisri va cdng su, 2009a;
2009b; Punjaisri va Wilson, 2011) v6i 8 bién quan
sat, danh gia muc do thudc vé thwong hiéu, anh
hudng cua su thanh cong hay that bai cua thuong
hi¢u, sy hanh dién cling nhu cdm nhan s¢ hiu

thuong hi¢u cua nhan vién. Thang do trung thanh
thuong hiéu (LOY) ap dung thang do ctia Boselie va
van der Wiele (2002) véi 3 bién, do ludng ¥ dinh &
lai v6i thuong hi¢u ctia nhan vién. Thang do hanh vi
hd tro thuong hiéu (BEH) gom 4 bién, dugc ké thira
tir thang do cuia cac tac gia trudce (vi dy, O’Reilly va
Chatman, 1986; Williams va Anderson, 1991), do
luong mic d6 nhiing nhan vién thyc hién 101 hura
thuong hiéu thong qua viéc phéi hop thong diép
thuwong hiéu vao cac hoat dong cu thé. Thang do vin
hoa t6 chic (HIE) theo thang do ciia Cameron va
Quinn (1999) tao thanh mot thang do c6 6 bién quan

Bing 1. Két qua h¢ s6 Cronbach’s Alpha (o) va CFA

Khai niém Thanh phan () Tuong quan r(se) Pe | Pue
2 108.124 TRA€>ORI 374(0.164)

Xav dun ’é B4 0 0005 TRA (a =.905) ORI ¢€<>MEE 492(0.154) .86 | .61

thufm~ & é’FI C 0977 ORI (¢=.896) | TRA€>MEE | .393(0.163) | .90 | .76

o n“z’i b5 | TLI- 0964 va | MEE MEE<>BRI 753(0.116) | .92 | .85

eu o1 bo RMSEA - 0’370 BRI TRAE>BRI 473(0.151) | .86 | .75
' ORI<>MEE 397(0.156)
2
X 1511 =255.871 (p
=0.000), CFI = IDE (o =.887) LOY<>BEH 243(0.139) .89 | .62
- _ LOY ¢<>IDE 629(0.111)

EBBE 0.938, TLI = LOY (a=.766) | =t e 308(0.136) 78 | .54
0.919, vi RMSEA | BEH (o = .895) : : 92 | .73
=0.095

, 951 =329.966 (p

Nhan 16 tac | =0.000). CFI= | yip (g = 884y | HIE€>IBR 68100.076) | .89 | .61

dong 1én 0.950, TLI= IBR 30 | 51

EBBE 0.937, va RMSEA . :
=0.074
Y18 =1166.106 (p = 0.000), CFI=0.904, TLI=0.891, vd RMSEA = 0.075

Twong quan r(se)
HIE <> IBR 0.683(0.040)
. HIE <> BEH 0.290(0.053)

M6 hinh BEH <> IDE 0.308(0.052)

doluong | IDE <> LOY 0.631(0.043)

t61 han BEH <> LOY 0.248(0.053)

IBR <> BEH 0.204(0.054)
IBR <> LOY 0.644(0.042)
HIE <> IDE 0.672(0.041)
IBR <> IDE 0.689(0.040)
HIE <> LOY 0.448(0.050)
Nguon: Két qud tinh todn cia téc gia
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sat. Vi xu huéng dang dién ra trong co cdu to chc,
hau hét cac t6 chtrc nha nude van con bi chi phdi boi
nén vin héa thir bic (Wang, 2012) nén vin hoa to
chire cac truong dai hoc cong cod thé dugc xem la
vin hoa to chue thir bac. Thang do xdy dung thuong
hiéu ndi bo (IBR) str dung thang do tir nhitng nghién
ctru trude day (vi du, Punjaisri va cong su, 2009b;
Punjaisri va Wilson, 2011) va diéu chinh qua thao
ludn nhém tap trung cho két qua 11 bién voi bdn
thanh phan con: dao tao (TRA), dinh hudng (ORI),
hop nhém (MEE) va hop giao ban (BRI).

Két qua danh giad so b dinh lugng qua hé )
Cronbach’s Alpha loai mot bién quan sat trong
thang do HIE do hé sb twong quan bién tong thap
hon 0,30. Tiép theo, phan tich nhan t6 khiam pha
(EFA) riéng cho hai nhom: cac nhan t6 tac dong 1én
EBBE (dao tao, dinh hudng, hop nhém, hop giao
ban hing ngay va van hoa t6 chiic) va EBBE (long
trung thanh, sy gin bé va hanh vi hd tro thuong
hiéu) cho thay 3 bién trong thang do su gin bo lan
luot bi loai vi cé chénh 1&ch trong s6 nhan t6 <0,3.
Dic biét, hai thanh phan hop nhom va hop giao ban
tao thanh mot nhén td duy nhat. Két qua nay s& duoc
xem lai & phan tich nhan t6 khing dinh (CFA).

Danh sach 1.291 e-mail nhan vién céac truong dai
hoc duoc sir dung dé giri bang cau hoi. Tong két sd
luong tra 161 hop 1€ cho nghién ctru chinh thuc 1a
447, dat 35%, gdm 228 (51%) giang vién; 134
(30%) quan tri va 85 (19%) phuc vu.

4. Két qua va thao luan

4.1. Két qud nghién civu

Két qua phan tich CFA dugc trinh bay trong Bang
1 cho thiy cac mé hinh phu hop tot véi dit licu.

Ngoai ra, trong mdi mé hinh, hé sb twong quan giira
cac thanh phén, cing véi sai s6 chudn, nho hon 1
don vi va c6 y nghia théng ké. Hé sb tai nhan tb cua
tat ca cac bién déu c6 y nghia thong ké (>0,59; p<
0,001), va tat ca cac phuong sai trung binh dugc rit
trich 1a kha cao (> 0,50). Ngoai ra, d¢ tin cdy téng
hop ciia cac thang do 1a chdp nhan dugc (>0,78).
Két qua cho thay thang do clia cic khai niém bac
nhat va cac thanh phén cua khai niém bac hai 1a don
hudng va gia tri hoi tu, gia tri phan biét da dat duoc.

Két qua mo hinh cau trac cho thdy mo hinh 1y
thuyét phu hop véi dir 1iéu:x2[333] =1166.148 (p =
0.000), CFI = 0.904, TLI = 0.892, va RMSEA =
0.075. C6 7 gia thuyét duoc ung ho. Cac gia tri woc
lwong chua chuan hoa duoc trinh bay trong Bang 2
va udc lugng chuén héa trong Hinh 2. Pang chi y
1a gia thuyét H2 va H4 bi tir choi.

4.2. Thao ludgn

Két qua cho thay van héa t6 chirc va xdy dung
thuong hi€u ndi bo dem lai EBBE trong moi truong
canh tranh gay gt thong qua thai do va hanh vi cia
nhan vién. Két qua caa HI vé tac dong cung chiéu
cua su gén b6 1én hanh vi hd tro thuong hiéu cua
nhan vién phul hop véi két qua nghién ciru cia Pun-
jaisri va cong su (2009a). Tuong tu, két qua cua H3
vé tac dong cung chidu cua long trung thanh 1én sy
gin bo thuong hidu phu hgp véi nghién ctu cia
Bowen va Shoemaker (2013) va Bordeau (2005).
Theo H9, van hoa t6 chic tic dong cing chidu 1én
hanh vi hd trg thuwong hiéu cta nhan vién, phu hop
véi nghién ctru cia Halliburton va Bach (2012) va
Hoogervorst va cong su (2004). Didu nay cho thiy
su gin bo thuong hiéu va van hoa t chirc 13 nhiing

Bang 2. Uéc lwgng chwa chuin héa

Gia thuyét Uéclwgng S.E. C.R. P-value
H1 Sy génbo > Hanhviho tro 320 149 2153 031
thuong hi¢u
H3 Trung thanh > Sy ginbo .288 .058 4973 ok
ps Xdydmgthwong oo hanh 525 057 9248 wwx
hiéu nd1 bd
H6 ?i‘y dung thuong g/ o4n b 172 058 2995 003
iéu noi bd
U S Xay dung thuong
H7 Van hoéa to chic —> Y TR .896 .075 12.008 ok
hiéu ndi bd
H8 Vanhoatdchac  ---> Suginbo 362 .060 6.067 Aok
HO Vinhéa té chic  -> Llanhvihoirg 344 138 2496 013
thuong hi¢u

Nguon: Két qua tinh todn ciia tac gia
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Hinh 2. Két qua phwong trinh cu tric (chuin héa)

76\ 82 85 95 A .80
.79 73
79 .82
Vian hoa .21*(H9)
O Hanh vi
t6 chiic 88, .79 !
.37***(H8) 87 N A ho tro
64 thuong
hiéu
68***(H7 . <
) Su gan bo 19%(H1
831 .90 thuong hi¢u R
23%*(H5) -
- /1
0.5 (H4) - P
A >0. _ A
Hop 83 Xay dung p/ St 32%%*%(H3) P
giao thuong hiéu - p>0.5 (H2)
ban ndi bo Long trung thanh
.85 7 n
.57
.56
79V 88 93
92/ 4 hudng
83| cq| 81\-87
.79 88\l .93

Ghi chii: *=p<0.05;**=p<0.01,;***=p<0.001

Nguon: Két qua tinh todn cia téc gia

yéu t6 quan trong trong viéc tao ra hanh vi hd trg
thuong hi¢u cua nhan vién khong chi trong thuong
mai ma ca trong gido duc dai hoc.

Theo két qua ciia H5 va H6, xay dung thuong
hiéu ndi bd la yéu t6 du bao cua EBBE trong giao
duc dai hoc, cing cd béng chung vé viée st dung
két hop giai phap marketing ndi bd va quan tri nhan
su trong viéc tao ra EBBE trong dich vu (de Cher-
natony va Cottam, 2006). Theo két qua ctia H7 va
HS, van hoa t6 chiic ciing giup cac trudong dai hoc
tim thay nhiing gia tri thwong hiéu tir bén trong, tac
dong truc tiép va gian tiép 1én su gin bo cua nhan
vién phu hop vai cac nghién cuu trude (vi dy, Mac-
Intosh va Doherty, 2010; de Chernatony va Cottam,
2008; Shahzad va cong sy, 2013). Van hoa t6 chirc
cling tac dong 1én xay dung thuong hi¢u ndi b, phu
hop véi nghién ctru trude (vi du, Adewale va Antho-
nia, 2013; Carr va cong su, 2003).

Mit khac, H2 va H4 bi tir chdi, cho thiy long
trung thanh va xay dung thuong hiéu ndi bo khong
tac dong truc tiép 1én hanh vi ho trg thuong hiéu cua
nhan vién. Nhu vay, khong giéng nhiing linh vuc
khac, trong gido duc dai hoc, mong mudn duy tri lau
dai méi quan hé cua c4 nhan voi thuong hiéu tb
chtic cling nhu chdp nhan cac hoat dong truyén

thong ndi bd, dao tao khong truc tiép dan dén hanh
vi hd tro thuong hiéu. Boi vi, nhitng nguoi chéng
ddi hoat dong marketing trong gido duc dai hoc tin
rang thé gidi kinh doanh mau thuan véi nhiing gia
tri trong gido duc vé mat dao dirc (Hemsley-Brown
va Goonawardana, 2007) va viéc xdy dung thuong
hi¢u cua cac truong dai hoc 1a mot thir thach ddi véi
tinh chinh truc (Chapleo, 2011). Két qua nay ciing
¢6 thé 1a do sy khac biét giira nén kinh té di phat
trién va nén kinh té chuyén dbi. Trong nén kinh té
chuyén d6i, nguoi lam cong tac gido duc van quan
niém gido duc khong phai la hoat dong kinh doanh.
Vai tro lam guong, tinh doc lap trong gidng day,
nghién ctru va chiu trach nhiém lau dai vé két qua
clia nguoi hoc da gop phan 1am cham hanh vi hd trg
thuong hi€u hinh thanh tir tac dong cua cac hoat
dong vé dao tao, dinh hudng va truyén thong ndi bd
duoc trién khai tir cac cp lanh dao (top-down) nhur
thuong thay trong cac truong dai hoc ¢ Viét Nam.
Céc hoat dong nay qua thoi gian chi giip nguoi lao
dong 1am viéc lau dai thiy gan bo va trung thanh
hon chir khong gitip ho ¢b gang thuc hién dung véi
161 hira vé thuong hi€u cua truong. Trén thuc té,
viée thue hién duoc 11 htra vé thuong hi€u con phu
thudc vao kha nang cua tirng nguoi nén chi c6 hai
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nhan té 10ng trung thanh va sy gan bo 1a két qua truc
tiép ctia xdy dyng thuong higu noi bo. Do vay, du
trung thanh voi t6 chirc, chip nhan nhirng hoat dong
truyén thong ndi bd, nhan vién van chua thé co
nhitng hanh vi hd trg thuong hiéu. Nhan vién van
thuc hién nhitng hanh vi san co, theo nhiing quy
chuan di duogc xd hoi quy dinh cho gido duc.

Nghién ciru nay c6 hai han ché chinh: thtr nhét,
viéc 1ay mau chua c6 tinh phd cip cao; th hai, can
nghién ctu thém moé hinh EBBE vé mat thuc
nghiém.

5. Két luan

Nghién ctru nay cho thiy tinh kha thi cua giai
phap xay dung thuong hi¢u dai hoc tir bén trong,
phu hop véi ngén sach han hep cling nhu dac thu
ctia nganh gido duc, khac cach tiép can trong thuong
mai gy mau thuan véi nhiing gia tri dao dic. EBBE

c¢6 thé duoc tao ra bang cach két hop hai nhan td:
xay dung thuong hi¢u ndi bo va van hoa td churc.
Xay dung thuong hiéu ndi bo 1a didu kién cn,
nhung diéu kién da va co tam quan trong dac biét la
vian héa t6 chirc. Van hoéa nha truong can tao cho
nhan vién cdm nhén sy tu chu, dugc ton trong va
binh ddng dé phét huy tinh sang tao trong khuén kho
ctia nhitng quy dinh, chinh sach va hoat dong diéu
hanh. Pay chinh 13 cam nhan nén tang vé nha
truong va 13 co s vitng chic dé tao nén sy gin bo,
ciing nhu hanh vi hd trg thuong hiéu ctia nhan vién.
Mit khéc, nghién ctru nay ciing cung cip cho cic
truong dai hoc mot giai phap dé duy tri, 6n dinh
nguén nhan lyc cua td chirc, dac biét 1a luc lugng
giang vién thong qua su phdi hop cua truyén thong
ndi bd, cac chuong trinh dao tao, hoat dong dinh
hudng va ké hoach hanh dong trong ting giai doan
ctia t6 chirc.(J

Phu luc: Hé s6 tai nhan t6 CFA ciia cac bién

H¢ so tai | P-value
XAy dung thwong hiéu ndi bo nhan té

Dao tao
Viéc dao tao cua trudng giup i co nhitng ky ning giao tiép phu hop dé thyuc hién 1oi .833 HkH
hira thuong hiéu dya theo nhimng chuén muc ctia thwong hi¢u (TRA1)
T6i thuong bi quyén rii boi nhitng thong diép duoc lam bang nhiing vét liéu hip din .593 HAH
va diy mau sic (TRA2)
Trudng cua toi thong béo nhitng diéu co lién quan dén chung t6i bang nhitng phuong 814 HAH
phap tot nhat (TRA3)
T61 dugce nha truong khich 1€ khi nam bit duoc nhitng cach thurc dé thuc hién cong .869 HHE
viéc méi va tot hon (TRA4)

Dinh hwong
Chuong trinh dinh hudng tao sy cam hung cho t6i trong viéc hoan thanh 161 hura .804 ok
thurong hiéu mot cach phi hop nhat (ORI1)
Chuong trinh muc tiéu, chat lugng hang nam giup t6i thuc hién thanh cong vai tro va .883 HAH
trach nhi¢m ctia minh (ORI2)
Téi thich chuong trinh muyc tiéu, chit lugng nay va tai liéu huéng dan vé thuong hiéu 935 HAH
cua trudng toi (ORI3)

Hop nhom
Trong budi hop nhom, 61 dugc thong bao ro rang vé nhiém vu cla thuong hi¢u 916 HHE
(MEELl)
T6i hiéu mot cach rd rang vé vai tro ctia minh trong mbi quan h¢ voi nhiém vy cua .929 HHE
thuong hiéu, sau khi tham dy cudc hop nhom (MEE2)

Hop giao ban hang ngay
Cudc hop giao ban cung cip day du nhirng thong tin can thiét cho t6i trong viéc cung .828 HAH
cép dich vu phu hop véi nhimng ky vong vé thuong hiéu (BRI1)
Nhi€m vu ctia thuong hi€u va nhitng 101 hira ctia thwong hiéu thuong dugc nhéc nhé .899 *HE
trong sudt cudc hop (BRI2)
Sw gin bé thuong hiéu
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T6i cam thay hianh dién dé noi v6i nhirg ngudi khac rang t6i 1a mot phan cua truong 636 Hokk
nay (IDE1) '
To6i c6 cam giac nhu minh s6 hitu ngdi trudng nay (IDE2) .873 oAk
T61 xem sy thanh cong cua thuong hig¢u truong nay nhu su thanh cong cua riéng toi ol
.880
(IDE4)
Khi néi vé truong nay t6i thudng néi la “chung t6i” hon 1a “ho” (IDE7) 786 oAk
Khi c6 ai d6 ca tung thuong higu trudong nay, né c¢6 vé nhu mét 101 khen tang cad nhan 743 ol
(IDES) '
Long trung thanh thwong hi¢u
T6i cam thay hanh phic dé lam viéc dén hét khoang thoi gian con lai trong truong nay ol
756
(LOY1)
T6i khong c6 ¥ dinh chuyén dén truong khac luc nay (LOY2) 807 Kok
Y dinh tiép tuc & lai truong nay cua t6i dugc thic déy boi toi gioi trong viée thuc hién 617 ok
161 hira thwong hiéu (LOY3) ’
Hanh vi hd tro thwong hiéu ciia nhan vién
Miic d6 chat luong phuc vu cua t61 dap rng dugc nhiing chuén muyc thuong hi¢u cua 248 ok
truong (BEH1) ’
Tbi c6 thé hoan thanh mot cach xudt sic nhiing trach nhiém dugc dé cap cu thé trong . 947 ok
bang mo ta cong viec (BEH2)
T61i c6 thé thuc hién mot cach hiru higu 161 hura cua thuong hi¢u doi vai sinh vién HHE
. 803
(BEH3)
T6i luén ludn 4p img nhimg yéu cau riéng ciia sinh vién theo nhirng chuin muyc ciia ko
in 818
thuong hi¢u (BEH4)
Viin héa to chirce
Nha truong la mot noi duge ki€ém soat va co6 cau triic. Cac hanh vi thuong dugce dicu 728 Hkok
chinh béi céc chinh sach va thu tuc chinh thirc (HIE1) '
Su lanh dao trong trudng thudng dugc coi la hinh mau trong su phoi hgp hodc hiéu 764 HAH
qué didu hanh tron tru (HIE2) :
Phong cach quan ly trong trudng dugc déc trung bai tinh bao mat cuia thanh vién, sy 823 ok
pht hop, kha niing du béo, va sy 6n dinh trong méi quan hé (HIE3) :
biéu gan ket moi ngudi lai 18 ludt 1€ va chinh sach chinh thirc. Duy tri nha truong hoat HAE
R . N 792
dong nhip nhang 1a quan trong (HIE4)
Nha truong nhan manh hiéu suat va sy 6n dinh. Kiém soat hidu qua va hoat dong tron 785 HAE
tru 1a rat quan trong (HIES) )
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